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0 * Selling price $109,000 - NO MONEY DOWN - First Mortgage $87,920 3 year ARM @ 6.500% interest rate. $476.23 interest only payment. Second mortgage $21,980 @ Prime rate plus 2.75%.
D_ IE 3$123.64 interest only payment. Monthly assessments equal $150. Total monthly payment $694.92. Real estate taxes additional. Products and rates are subject to change, contact our financing

FINE HOMES & ESTATES"

center for full disclosure of terms and details.

** Offer good on selected units on new contracts written on July 10, 2004 and July 11, 2004 ONLY! Cannot be combined with any other discount or offer. Pricing terms and conditions are
subject to change. Co-op broker participation welcome, however selected units for this offer are not eligible for the previously advertised broker incentive program. Cash back only at closing.
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